
Ad market

1. Admarket campaign listing :

 We will display ad market campaign details such as campaign id,campaign name,campaign setting (public/private),date.impressions,clicks,conversions,budget  with editoptions under the Ad market campaign list.
 Advertiser can edit the campaign details, creatives,budget and bid rates.
 In campaign list have option to move from ad market campaign(if it is public) to normalcampaign and normal campaign to ad market campaign in both listing pages(campaignlist and ad market campaign list)

1.1 Admarket Campaign Creation :

1.1.1. Campaign Name: (Mandatory Field)Provide the campaign name.
1.1.2 Campaign setting : (Mandatory Field)

We have provided two options(in radio button) as  public/private (application only/ invite).Campaign is public – These campaigns will be listed for all publishers.Campaign is private – This campaign should be display only for joined publishers into thiscampaign.
1.1.3 Campaign Group:Advertiser can choose group from existing or able to create new group. All campaigns will bemaintained under some group. This should be optional.This used only for filtering/Grouping list of campaigns.
1.1.4 Load Campaign Template :Once user choose existing admarket campaign, existing admarket campaign data will be occupyinto all form fields  and displayed Revert button.If user don’t want existing admarket campaign data, click the “revert” button.
1.1.5 Pixel Tracker :If user choose “default” checkbox ,tracker option will be displayed and conversion will be track.



All available trackers for those advertiser will be listed here. The campaign will be linked withselected tracker, Using this conversion can track. You can get the tracker code from pixel trackeror campaign list.For server to server post back conversion kindly choose global tracker checkbox.

S2S Conversion Tracking1.postback URL :

All available trackers for those advertiser will be listed here. The campaign will be linked withselected tracker, Using this conversion can track. You can get the tracker code from pixel trackeror campaign list.For server to server post back conversion kindly choose global tracker checkbox.

S2S Conversion Tracking1.postback URL :

All available trackers for those advertiser will be listed here. The campaign will be linked withselected tracker, Using this conversion can track. You can get the tracker code from pixel trackeror campaign list.For server to server post back conversion kindly choose global tracker checkbox.

S2S Conversion Tracking1.postback URL :



Every time CPA network considers conversion completed their server requests Adgate Ads S2Slink and passes back the information about the conversion along with the special parametervalue.Then add  Adgate Ads S2S url from your account to your offer's postback URL field with affiliatetransaction_id which was used before. In most cases it will look like:http://www.itbuck.com/tracker.php?transaction_id={transaction_id}' width='1' height='1' alt=''2.Parameter Name :To be able to put the parameter value and pass it back you need to add the parameterplaceholder {transaction_id} to the Landing page's URL.3.Target Url :http://itbuck{transaction_id}After above process completed ,click the check Url ,once done.4.Conversion Tracking :Click the conversion tracking button , ads will deliver and click the ads , conversion willcompleted and pixel image will show.Once conversion is done, track the user activities and pass the information in parameter values.Finally check the number of conversion done in 24 hours by click button
1.1.6 Campaign Type : (Mandatory Field)Campaign Types are CPM,CPC,CPA,CPV,CPI,CPL and CPS.

1. CPM – Cost per Impression(For all type of Ads)-The bidding amount  will be detectper single impressions. (For example :  Bid rate $1, $1 will be deduct from budget andadvertiser amount for every impressions)2. CPC – Cost per Click(For all type of Ads)3. CPA – Cost per Conversion(For all type of Ads)4. CPL – Cost per Lead(For all type of Ads)- The amount should be detect when leadconversions happen.5. CPS – Cost per Sale(For all type of Ads)- The amount should be detect whenconversions happen at sale6. CPI – Cost Per Install (Only for App ads)-The amount should be detect whenconversions happen at  installation.7. CPV – Cost Per View(Only for video Ads)CPV percentage : This select box will be display when user choose campaign type as “CPV“. It contains 25%,50%,75% and full.If advertiser choose as “50%”,  once video ad delivery reached to 50%, bid rate will bededuct from advertiser account.
Note:



As per IAB standard for cpm pricing model will detect bidding amount for 1000

impressions.As your requirement we have changed the usual flow and will detect

bidding amount for single impressions.

Login advertiser ->campaigns ->click on pixel tracker ->select a category as Lead forCPL,Purchase/Sale for CPS and Installation for CPI.
1.1.7 Category And Sub Category:User can select category name and sub category name from existing data of ad server. Subcategory will be listed based on category selection.
1.1.8 Campaign Budget: (Mandatory Field)Campaign budget is mandatory field.
1.1.9 Daily Budget:In default “daily budget” is zero(unlimited).

If default, daily budget and hourly bid rate(uncheck checkbox) will be visible incampaign creation. Hourly bidding  is optional one.If user don’t want daily budget, have to check checkbox near to hourly bidding.User can choose the time and hourly bidding in campaign creation.Example : Hourly bid rate : $ 4  and Time :00:00:00 To 01:00:00 .When user deliver the ad between  00:00:00 To 01:00:00, consider the bid rate as$4.
1.1.10 Bid rate:Bid rate label name should be vary when user make changes in campaign revenuetype.Bid rate should be lower than campaign budget and daily budget if exists.
1.1.11 Frequency capping:Frequency capping have options as  yes/no.If it yes user can enter the impressions and hour.Capping : 5, hour :4



We will deliver five ads from this campaign with in 4 hours.Once capping reached pass back will be deliver.
1.2.Display Time

1.2.1 Campaign status: (Mandatory Field)Campaign status have two types. User can choose the status as start or paused.
1.2.2 Campaign schedule:Campaign schedule have two types.1. start immediately – campaign will be start from current time.2. Set display period – Have option to choose start and end date.
1.2.3 Evenly Distribution :We have to choose options are Yes Or  No.
Case 1 : Daily budget Unlimited  & End date is empty.We will provide the option to choose end date or impressions per day.

Here daily budget is unlimited and end date is empty. Now user can provide the end date andimpressions .
Case 2 : Daily budget as 500 OR End date is 13/07/2017(set in display period)We have hided the options are end date and impressions per day.
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1.2.4 Display Time:We have classified two options are 24/7 and custom.If user select as “24/7” ad will be deliver all times.If user choose select  time as 3h on Sunday mean ad will be deliver  from 3.00:00 to3.59:59 on Sunday.
1.3.Re targeting Pixel :In Add/Edit campaign page you will find “Retargeting Options “ ,in this option you need to  selectyes option  and enter the cookie time or check Not expire for Retargeting and select the behavior.

Behavior will be classified two types.
Positive Re targeting-will show ads from corresponding retargeted campaign.
Negative Re targeting-will not show the ads from corresponding retargeted campaign.
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After the above process In Admarket campaign listing page you find a  Campaign RetargetingPixel,Click on the Campaign Retargeting Pixel , you will get a popup in that a  Retargeting Pixel forthe campaign is generated. Copy and Add it your web page.

1.4.Target Visitors :Targeting option have Four categories such as ALL, WEB, MOBILE,TABLET.ALL – It shows the all targeting options like browser,os,isp,manufacturer, etc.,WEB & TABLET - category have only browser and OS targetings.MOBILE – It have Manufacturer, capability, connection type and ISP.Based on this targeting type, below browser, os and other option values will vary.Include and Exclude targeting reduces the option selection complexity and Both include andexclude option values are acceptable.For example: if you are selecting ALL as targeting type and desktop as device type in include andmobile as targeting type and iphone as device type, that both values will be acceptable.
DeviceDevice will load based on targeting type selection.Devices :- Desktop, iPhone, iPod, iPad, Amazon Kindle, Sony Playstation, Microsoft Xbox, AppleTV, Other. Etc.,
BrowserBrowser data's are added by admin only. Selected Preset option will select appropriate browsers,predefined to the category such as Desktop or mobile.Browser Language and Browser version targeting are applicable only if Browser values are notempty. It's dependent to the browser option. Likewise operating system also.Additional Browser:- Chrome, Firefox, Internet Explorer, Maxthon, Opera Desktop, Pale Moon,Safari, Unknown, Etc.,
Operating systemUsing preset, it will automatically select list of predefined os for selected category. Preset : -Desktop OS, Mobile OS, Tablet OS, Linux OS, Game Consoles.Additional Os :- 3DS System Software, Android, Chrome, Linux, Mac OS X, PS4 Software, Ubuntu,Unknown, Windows, Etc.,
Mobile ManufacturersMobile device manufacturers are listed here and added by admin only.Manufacturers: Nokia,Samsung,LG, Microsoft,Etc.,
Mobile CapabilityUsed to Target the capability of mobile.
Connection type
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Connections:- 3G, Cable/DSL, Cellular, Corporate, Dialup, Wi-Fi.
Mobile ISP/CarrierUsed to target IP range for all mobile networks available such as airtel,aircel etc .

Country Targeting:Country targeting is applicable for both include and exclude option.All countries are listed with min bid, avg bid and recommended bid. In, Preset countries option,countries are grouped by ALL, Asia, Europe,Africa, Etc.,  It having the options to select thecountries by language speaking counties. Alphabetical selection also applicable.If you mouse over the country as India then,we tracked minimum bid rate and avg bid rate forIndian countries only.



City & Zip code:City and Zip code data are appropriate to the country selection. Every listed targeting values arestored in database. Targeting options are added, edited, deleted, blocked, un blocked  by adminonly.
Profile TargetingUsed to target the age, gender, color, weight, height of the user profile.

Keyword Targeting : Ad will be delivered when the site contains the same keyword.For example : <meta name=”keywords” content=”WOOD”>Keyword and Domain targeting values are appeared based on Real time traffic.If you entered the keyword as 'adgate' then, we tracked suggested cpm for this keyword 'adgate'in already delivered enteries.



Searched keywords are listed in below Available Keyword box. You can move keywords to activekeyword box whatever you want. Special characters are applicable only for domain targeting.You can enter blocked keywords manually. Special characters also applicable in blocked content.

Special bidding optionsIf user selected campaign settings as public, we will be display the Traffic sources ,Zonebidding and zone limitation in ad market campaign creation.If user selected campaign settings as private(joined publisher) will be display zonebidding and zone limitation in campaign creation.
Traffic SourcesIt contains 4fields such as source, bid rate, status and Revenue Type. Source ids are publisherids. You can define bid rate for particular for publisher on this Admarket campaign, so thepublisher get revenue as this bid rate with revenue type on this ad market campaign if ad shouldget deliver from this publisher.

Searched keywords are listed in below Available Keyword box. You can move keywords to activekeyword box whatever you want. Special characters are applicable only for domain targeting.You can enter blocked keywords manually. Special characters also applicable in blocked content.

Special bidding optionsIf user selected campaign settings as public, we will be display the Traffic sources ,Zonebidding and zone limitation in ad market campaign creation.If user selected campaign settings as private(joined publisher) will be display zonebidding and zone limitation in campaign creation.
Traffic SourcesIt contains 4fields such as source, bid rate, status and Revenue Type. Source ids are publisherids. You can define bid rate for particular for publisher on this Admarket campaign, so thepublisher get revenue as this bid rate with revenue type on this ad market campaign if ad shouldget deliver from this publisher.

Searched keywords are listed in below Available Keyword box. You can move keywords to activekeyword box whatever you want. Special characters are applicable only for domain targeting.You can enter blocked keywords manually. Special characters also applicable in blocked content.
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Traffic SourcesIt contains 4fields such as source, bid rate, status and Revenue Type. Source ids are publisherids. You can define bid rate for particular for publisher on this Admarket campaign, so thepublisher get revenue as this bid rate with revenue type on this ad market campaign if ad shouldget deliver from this publisher.



Traffic sources list :

Shall we include separate listing ( traffic sources /zone bidding/countrywise bidding)  for

admarket campaign ? If it yes shall we include under the network menu or include new

heading for this menu?

Answer : Yes, make seperate underpages and include them into admarket menu for now. We willlater change menus.Advertiser->Network->Traffic SourcesSelect source (Publisher) id ,Bid rate, Revenue Type and  campaign and  then click on the addbutton.This Traffic source will be display for the corresponding  selected campaign or we can add atraffic source while campaign creation page. High bid rate only consider when Ad delivery.In traffic source list, we will include additional fields are revenue type, impressions, clicks,conversions & spend. Advertiser can change bid rate in traffic sources list.

Zone bidding:It contains 4 fields such as source, bid rate, status and Revenue Type.We can define bid rate forparticular for particular zone id on this campaign, so the zone get revenue as this bid rate with revenuetype on this campaign if ad should get deliver from this zoneid.
Zone Bidding list :Advertiser->Network->Zone BiddingSelect  zone id ,Bid rate, Revenue Type and  campaign and  then click on the add  button.This zone will be display for the corresponding  selected campaign or we can add a zoneid whilecampaign creation page.In zone bidding  list, we will include additional fields are revenue type, impressions, clicks, conversions &spend. Advertiser can change bid rate in zone bidding  list.

Traffic sources list :

Shall we include separate listing ( traffic sources /zone bidding/countrywise bidding)  for

admarket campaign ? If it yes shall we include under the network menu or include new
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Country wise BiddingIt contains 4fields such as country, campaign type, bid rate and status. You can define the bid rate for anycountry with campaign type, can add same country with same campaign type at only once. So thecampaign will spend the appropriate bid rate on which country the ad should get delivered.For example, advertiser can set $1 for India, then same amount will be detected when the ad delivered inIndia.

Zone Limitations :There are two types of zone limitation Blacklist and White List.Blacklist means the ad will not delivered for zone id you given.White List is contrast to this, Ad will only deliver for this zone id you given.
Delivery :Ad delivery order as per normal campaign creation.
Ad FomatsIn default,  hide the adformats in campaign creation. Display the Ad types /Ad formats when usercheck checkbox.Ad type will display based on targeting type.Ad types :- 1.All, 2.Display web, 3.Special web, 4.Display Video, 5.Display Mobile, 6.Special Mobile ,7. In-app.

Display web & Display Mobile – all the web/mobile sizes should be listed here. You can uploadbanner for selected size in same page.

Special Web – Text, Pop-under, Direct Link, Layer, Gamebox, Bannerbox, Slider, Catfish, Site-skin,Topbar, Native ads. Text & native ad will display on this same page, all other ads will open in modal box.

Country wise BiddingIt contains 4fields such as country, campaign type, bid rate and status. You can define the bid rate for anycountry with campaign type, can add same country with same campaign type at only once. So thecampaign will spend the appropriate bid rate on which country the ad should get delivered.For example, advertiser can set $1 for India, then same amount will be detected when the ad delivered inIndia.
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Display Video – Inline video, Overlay Video , Special video(Real, Head, Box, Small)

Special Mobile – Text, Dialog, Expand, Reveal, Interstitial, Notification, Fullpage Flex, Adhesion, Pull,Slider, Filmstrip, Catfish.

In- App –Interstitial, Footer & Html5 Video.

Created creative will be listed in below table.Display creative id in creative list of campaign creation.

Display Video – Inline video, Overlay Video , Special video(Real, Head, Box, Small)

Special Mobile – Text, Dialog, Expand, Reveal, Interstitial, Notification, Fullpage Flex, Adhesion, Pull,Slider, Filmstrip, Catfish.
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Created creative will be listed in below table.Display creative id in creative list of campaign creation.
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Created creative will be listed in below table.Display creative id in creative list of campaign creation.



Clarification :1.Admarket campaign, We need 2 additional text ads:http://www.adcell.de/werbemittel/hairoxol/format/text "Promo Text" ad needed, its just a promotionaltext defined by advertiser limit by characters ((92 Zeichen))
Djax comments : In our package have text creative for web and mobile. In above mentioned as”2 additional text ads”.   In “Promo Text” – This ad contains name,ad url and description (with limitedcharacters 92). And this ad will be link with normal text ad and will be deliver mobile and web based onthe campaign targeting.kindly let us know we are in right path or else need to change anything.Kindly provide inputs regarding one more adformat.
2. admarket campaign, new creative needed: http://www.adcell.de/werbemittel .csv file it will offer a"deeplink" row, with the advertising link. (Spalte Deeplink der CSV).
Djax comments :As per our understanding  deep link only supported for mobile app ads.Functionality of deep link : Advertiser will provide destination url or destination url with parameter.Then link  the app with matched zones. Download the code and install the app in mobile.Once installed it will be redirect into (deep link) destination url.Kindly let us know the meaning of CSV here?
Macro VariablesCurrently we are supporting following macro variables.{timestamp},{random},{target},{clickurl} ,{logurl},{url_prefix} ,{bannerid} ,{zoneid} ,{pageurl},{width},{height},{campaignId} ,{advertiserId} ,{country} ,{region} ,{browser},{os} ,{transactionId},{cache_buster}, {cost} ,{bidprice} ,{carrier} ,{connectiontype} ,{ip} ,{lang} ,{clickid} ,{type} {city},{zip},{device} ,{gender},{age} ,{color} ,{logurl_enc} ,{clickurlparams} ,{referer} ,{trafficurl}
1.5.Campaign Info / Preview (2nd Tab):We will make new Tab (2rd tab) Area "Campaign Info".We will display all details (campaign information, display time, special bidding, countrywise bidding,Retargeting and ad formats) as like direct demo page of overview.Reference (chat history): [11-10-2017 17:52:45] lienad pada: I made aswell other comments[11-10-2017 17:52:48] lienad pada: Such as campaign preview[11-10-2017 17:52:53] lienad pada: Please check all[11-10-2017 17:53:12] lienad pada: We seem to have in directads creation for guest, an overview page.We need to replicate this for our campaign information[11-10-2017 17:54:26] Ragupathy D - dJAX: Yes, We will replicate in the campaigns overview page.[11-10-2017 17:55:01] Ragupathy D - dJAX: Instead of having in the model box, we will show it into thetab page itself.



Some campaign preview screenshots are below.Campaign reports are available only for edit campaign page.
Campaign – Add/EditCampaign info/preview will display in both add and edit campaign pages.  Here to check the campaignsettings and its values by one by one quickly.Some settings won't display in add campaigns preview compared to edit campaign preview.

Campaign overviewCampaign overview page contains campaign name, schedule, campaign budget, bidrate, frequencycapping etc..

Campaign statusCampaign status shows the campaign status and only display in edit campaign page and won't displayedin add campaign page.
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Campaign overviewCampaign overview page contains campaign name, schedule, campaign budget, bidrate, frequencycapping etc..

Campaign statusCampaign status shows the campaign status and only display in edit campaign page and won't displayedin add campaign page.

Some campaign preview screenshots are below.Campaign reports are available only for edit campaign page.
Campaign – Add/EditCampaign info/preview will display in both add and edit campaign pages.  Here to check the campaignsettings and its values by one by one quickly.Some settings won't display in add campaigns preview compared to edit campaign preview.

Campaign overviewCampaign overview page contains campaign name, schedule, campaign budget, bidrate, frequencycapping etc..

Campaign statusCampaign status shows the campaign status and only display in edit campaign page and won't displayedin add campaign page.



Campaign device targeting:Displays the campaign device targeting settings like devices, os, browser and its languages etc.

Bid price :Here we will display ad delivered bid price based on the criteria.

1.7 Performance/Optimize: (3rd tab) :We will make new Tabbed (3rd tab) Area "Optimize".We can list here bad performing countries, Traffic sources and zones  along with buttons to block.

Campaign device targeting:Displays the campaign device targeting settings like devices, os, browser and its languages etc.

Bid price :Here we will display ad delivered bid price based on the criteria.

1.7 Performance/Optimize: (3rd tab) :We will make new Tabbed (3rd tab) Area "Optimize".We can list here bad performing countries, Traffic sources and zones  along with buttons to block.

Campaign device targeting:Displays the campaign device targeting settings like devices, os, browser and its languages etc.

Bid price :Here we will display ad delivered bid price based on the criteria.

1.7 Performance/Optimize: (3rd tab) :We will make new Tabbed (3rd tab) Area "Optimize".We can list here bad performing countries, Traffic sources and zones  along with buttons to block.



If user block the country/zone/traffic sources, ad will not be deliver from which was selected byadvertiser.
2. Publishers :

 This link should be visible when advertiser has public campaigns of admarket campaign.
 Here we will list the website with all details who have joined or member of one of hiscampaign and advertiser can block publisher .
 We will include filter options for website url,website name, date filter and sortingoptions.

Clarification :

From Client :It would be interesting, since we can change bidrate/zone bidding, to give publishers spezial rates, evenas private campaign. So for example joined publisher xza i want to give higher rates.We need to make this possible here. So its the same as changing bidzone rate, but we will aswlel offer ithere for better simplicity for our advertisers.
Djax comments :As per above we will list all website details only, so not able to change bid price for zone bidding andwant to change bid price for traffic source? Or need to list all zone details with website name and url?Answer: We need to list all details, but please check, if this will not damage perfomance of our SQL. Usecached information hereDjax comments : We will list all website and adblock details with bidding price of traffic source/zonebidding.
2.1 Publisher Applications: Here he see old applications and maybe change their state. He can aswell seehere blocked publishers and change their rates.
Djax comments :In this page, we will list all publishers who has joined into this campaign. Is it right orneed to change anything?Answer: Yes, we need here to list publishers who have joined but got denied. We can here change statusto active and even block a publisher from communication or join again.
2.2 Publisher Settings: He can define here general settings.Djax comments :Kindly provide more inputs on this.
Clarification points :1. ADMARKET MENU POINTS MEMBERS:



He will see list of members, the campaign id,date signup.leads generated,turnover generatedyour earnings calculated on lead price, type of payment of campaign (forexample, lead 15 % or sale 50 %, sale 50 USD,clicks 1000 0.5 $ of germany),bidrate, rank.Djax comments :Is this fields need to be include in publishers list  in advertiser panel?Answer: Yes, this is the actual publisher list. This is not the same as above, above is only list of"denied"publishers.Djax comments :Kindly confirm as below, we will display publishers list as like,
 Menu name – Publishers – This page contains publisher lists who have joined intocampaign of this advertiser(This link should be visible when advertiser has publiccampaigns of admarket campaign.)
 Menu name - Publisher applications - We will list all denied publishers
 Menu name - Publisher list – We will list all publishers with details from ad server.2. Admarket lead grow: we pay for free membership, now we pay provision whena sale generated. please make a "sale grow functionality" if a advertiser setupthis and wants to give publisher an increased rate, based on xxx leads/sales.Djax comments :We will provide menu name as “sale grow”.  Here pixel tracker will be list withsales/leads count. For example, If sales/leads count more than 10, give %commission. Publisher will get commission while running maintenance forevery hour if sales/leads count reached?3. Admarket campaign: campaign grow, we can setup cpa goal for level 1 to 10,if publisher has xxx conversions, we can give level 2 cpa pricing, so he earns withlevel 1 14 USD per conversion, but with level 2, he earns 18 USD. we needadvertiser to decide this setup

Djax comments :1. In advertiser shall we choose level ,conversion count and pricing whencreating pixel tracker for admarket campaign?Answer: Yes, we need to state lead grow number. So for example. If more then 10 leads/sales, give% comission. If more then 40, give % comission. But we can aswell give fixed sale price, not only %comission.4.Admarket example needed exactly as hehttp://www.adcell.de/partnerprogramme/3251 has creatives with trackerscounting up to 90 days, if sale is generated.if publisher sends user to his advertising, he will earn percentage per sale 15% for each provision. this user makes adcell uses cookie tracking for provisiontracking, advertiser can give how much days he wants publisher to have a cookie



counted. in this case its 90 days, so publisher gets sale if user he sends makessale in 90 days after ivsit link. adcell gives aswell session and specialfingerpringt  tracking options. we need this aswell we need advertiser to give"lifetime provision" for cookie counting forever until deleted.
Djax comments :We will include the option to enter cookie expire time in advertiser pixeltracker creation page.In the pixel tracker creation page will include 2 option buttons1.Lifetime ProvisionIf advertiser click lifetime provision it will not expiry until deleted2.CustomIf advertiser click custom option will show the text to entercookie expire time.here advertiser will enter the expiry time in days.Kindly check attached screenshot.



5.Admarket lead review: we need lead review to cancel leads, inadmarket private campaigns we will give option, for leads to be on holdunjtil reviewed, automaticly billed, aswell we give option, to be on holduntil xxx daysthis will give security for advertisers who maybe get credit cardfraud/chargebacks, so they need to be able to give us an "ok, sale is goodand verified" via pixeltrackers and conversion trackeradvertisers need option in campaigns but aswell admarket campaigns tosee leads and aswell lead details (ip, address, referrer, time etc) andcancel lead/conversion. or change status. we need this aswell in admin.we need to show publishers in admarket campaign detailpage theaverage lead release time. its a date when a lead/sale is usuallyconfirmed, calculated based on average time by advertiser.
Djax comments :We will show the admarket campaign lead details with ip address,referrer,time etc.Kindly provide more detail on this?Answer: Not correctly. We need for sales/leads to give an "On Hold" time.This means, sale will be not paid/valued to publisher, in this hold timeThis is for security of credit card or payment fraud. So each of our advertiser can decide, whena sale/lead or comission will be applied to publisher income/statistics.So if a sale is generated by publisher, but the time is 90 days, publisher will see the sale, buthe will not get it credited, before 90 days passed.6. admarket ad creation: make rotation more professional for admarketcampaigns, make him even decide fallback cpm to use local run ofnetwork campaigns in case admarket campaign fails to matchbidpricelets make a rotator list page, where we can see list of rotators andfilter based on advertiser name, type, etc. aswell grouping by income,type, etc neededhere we can aswell edit a rotator and give campaignsweight, similar to creative list. so publisher can control his rotators withsimple value based on weight. aswell he can create fall pack option, to useadgate networkwe need to see aswell campaign names, campaign conversions, campaignincome etc. so publisher needs a close relationship possiblewe needaswell admarket campaigns the same, we need option them to writemessage aswell to campaign admin where he is member.



Publisher panel Admarket:1. We will include filter based on advertiser name,type andalso grouping by income type etc...Edit rotator page will provide option toedit campaign weight .2. In publisher panel will include campaign details underthe admarket menu ,publisher will see campagin details like name,conversion ,income etc and also include message option.Kindly sharemore details on this.Answer: This is not correct. We need better publisher rotation ad creation. So we need todecide more, aswell fallback cpm etc. We need a rotation tool, which can match and collectcampaigns based on publisher requested CPM.
3. Newsletter:

From Client :Here he can write newsletter. He can select only selected publishers. He can aswell selectcampaign, so he can load publishers applied to selected campaign.This newsletter/notification we need aswell for non admarket campaign, this means, we needthis as seperate underpage in admarket and aswell normal campaign menu.Aswell we need publisher management for admarket campaigns aswell possible as ownseperate underpage. But aswell as tab in more campaign-related form. The seperatedunderpage, will be similar to traffic sources or zone bidding advanced seperated underpageRegarding newsletter, we shared earlier email.https://www.adcell.de/nachrichten/10271 here is one adcell example, its just news. Those canaswell be seen in partnerprogram detailpage, down in tab at "News"https://www.adcell.de/partnerprogramme/outlet46
Djax comments :

Advertiser panel :We will provide separate page for ad market newsletter in advertiser panel as likeexisting newsletter.Ad market newsletter contains  campaign settings, campaign tracking and networksettings.For example , Balance $0 : This advertiser will get mail from admin when advertiserbalance reached to zero.
Clarification :



From client :Regarding newsletter, we shared earlier email.
Djax comments :Not yet get confirmation for newsletter/notification settings document which wasshared previously, kindly go through once the document and provide the confirmation.Answer : We shared with you and talked with you alot about newsletters past months. Pleasecheck all our emails
From client :https://www.adcell.de/nachrichten/10271 here is one adcell example, its just news. Those canaswell be seen in partnerprogram detailpage, down in tab at "News".https://www.adcell.de/partnerprogramme/outlet46
Djax comments :

 We will include news page in adgate.com. This page  will be access by user without login.
 In admin panel we will maintain a HTML form to fill data  and those data will be list innews page.
 Admin can provide all data with detail description.
 In example “outlet46”  listed with 116 advertiser materials (This advertising materialshave banner,csv,deeplink,text ads) So campaign data will be displayed here?Answer : Yes, this is correct. Please replicate that adcell.de example 1 to 1

4. Blocklist :

 We will list the blocked publisher of this campaign.
 We will provide the filter options for search websites name or URL.
 Advertiser can remove blocked website from his list.

Clarification :Block list: Here he can see blocked publisher application websites. He can search and removewebsites from block list. He can aswell add them ass accepted, upon deletion from blocklist.advertiser can deny and even block an publisher in future. when blocked publisher, he needs tobe able to go to a blocked publisher underpage in admarket area. he can search and aswell filterpublishers here.
Djax comments :“He can aswell add them ass accepted, upon deletion from blocklist“ not clear on this.



Kindly let us know any other points missed in this menu?
Answer : Regarding blocklist, you got it right, aswell the blocklist feature is explained abovewith publisher list who got denied.
5. Reporting:

 We will include separate page for reporting functionality.
 In report listing- data display based on ad market campaign. We will display thelast 30days impression, Today unique impressions,clicks,conversions,CTR,eCPM,spend,This monthimpressions,clicks,conversions,CTR,spend,Active campaigns and completedcampaigns
 Display the Top traffic sources, zones, Top placement and geo graphical report.

Clarification :We will show an overview like dashboard overview, but just for admarket campaigns/partnerprogram. Here i still need to think how is best way to make it, please make some example inmeantime.
Djax comments : Is report as like overview is enough ? or Need to display all reports as likenormal campaign? If it yes kindly mention the report names.
6. Messages:

Requirement  : We will here just link to adgate PM system, but filter admarket related messagesfrom publishers or admins.When going to "Admarket Campaigns" he can see his list. If visit one of his campaigns, he canwrite newsletter. he can aswell write newsletter to only selected publishers. he can aswell selectonly email, or aswell message in adgate.comAlso show in campaign list link for edit campaign. Or edit rules, rates directly. We need aswellbeing able to setup rules or forbid categories.He can edit comission (percentage%) and prices for leads/sales no matter when. If pricesincrease, such as comission for lead or click, or view, publishers having applied or joined thiscampaign, will get notification, if they have allowed it.



Functional flow:
 Provide a link for ad market message system near to normal campaign messagesystem.
 In ad market message system contain inbox, sent items and Trash.
 Advertiser can send message from ad gate system to (publisher/admin ) mail id.
 Inbox contains filter option for publisher/admin mail id.Clarification :

1.  In campaign listing, have a link for edit campaign(in action column).Do you needany additional?2. In edit campaign don’t have any commission, if you want to add,,kindly providemore details on this.Answer : As explained above, we need to be able to set percentage of lead. This is comission.So we need to be able to offer 30 USD per lead/sale. Or 50 % (of price entered, example: 100USD) 50 % will be 50 USD.
7. Settings :We need to define some settings.Clarification :

1.  Need to provide separate link for settings?2. If it is yes, we will provide settings as  below,1. Allow all - If advertiser selected as “Allow all” mean, all publishers willallow for private campaign.2. Approved publishersPublisher panel : Publisher will request to advertiser for join with themthrough message system.Advertiser panel : Requested publishers will be display in advertiserpanel. Once approved those publishers by advertiser, that publishers willbe display in private campaigns add/edit.3. Invite only :Advertiser panel : Advertiser will send message to publisher with a linkfor join to admarket campaign. This link should be activate whenpublisher click on that link. Once link activated, that publisher will belink with particular campaign.



Kindly let us know if we are in right path, if anything wrong kindlyprovide more input on this.
8. FAQ :
Clarification :1. shall we will display all details as normal advertiser FAQ?
Publisher  Admarket :

From client :

> 1. We need to change point "Adblocks" in "Admarket" Menu to "Widgets" and show ourRotation Tags in list or block format like this:Example: http://www.adcell.de/affiliatetools/adserver
We need to give publishers chance, to make a "widget" (like a mini-adserver) which can containmany campaigns applied or joined. And this "widget" can be many campaign in one, so he caninsert widget code on his website, which will include all banners into one.Similar to our rotation tag. Its like a rotator, which we call widget and list as items. And even beable to edit widget at later time, so we can move or change a widget, so our publishers save timeand only include a widget into their website and then change campaigns.Aswell lets give option to widgets, to aswell include non-admarket campaigns and aswellbanners. This as optional extra feature.Widgets need own serve url, dont use banner files for this. It will be like rotator, but i want touse this transparent, as this widget will be mostly used to promote direct partner programsbetween my publishers and advertisers admarket campaigns.
Clarification : Adblock Size Description Adblock name created date

Total linked banners count        Active banners count



1.  We will display all adblock data  in widget format and include website categories listin left side.2. Once created the widget, publisher can track many campaigns into one widget likerotator.3. So If widget size match with banners of campaign, ad will be linked right?4. So widget have same functionality as adblock, only make changes in design right?5. Kindly check the widget fields and let us know if anything need to be include here?
Regarding widget: Yes, its similar to current rotation adtags, but we can change design, aswellrotation of banners etc, like advanced adttag.
From Client :2. Campaigns:Here a publisher can see his joined or applicated admarket campaigns. He can filter status:Joined, Pending, DeniedHere is list, he can search, filter and sort the campaigns. He can aswell write message to joinedor pending campaign.When denied, we get ussually an PM with this notification: Either automatic message. Or defaultmessage setup by campaign creator.Publisher can aswell mark or favorite an campaign. Btw, some campaigns he can join withoutapplicate. He can aswell mute a campaign, so he doesnt recieve notifications.A publisher can aswell leave a campaign, we should show an "Leave" button in campaign list.
Functional  Flow :

1. We will include submenu as “campaigns” under  “campaign admarket”.2. Display all ad market campaigns of our ad server with status.3. Include filters as admarket status,campaign name and campaign type.4. Data will be display using data tables with sorting functionality.5. Provide the message link for every campaign in listing under action column.6.  Status : Joined,Pending,DeniedJoined : Publisher will send request to admarket campaigns, if the advertiser
accepts the status will be change to joined.Pending : Publisher will send request to admarket campaigns, if theadvertiser received mail, the status will be change to pending if not yet approve.



Denied : Publisher will send request to admarket campaigns, if the advertiser
rejects then the status will be changed to Denied.When denied publisher will receive a message from advertiser (automaticmessage)7. We will provide a checkbox in listing. After checking the checkbox, click the favoritecampaign button. This campaign will be move to favorite campaign list of this publisher.
Clarification :Btw, some campaigns he can join without applicate. He can aswell mute a campaign, so hedoesnt recieve notifications.A publisher can aswell leave a campaign, we should show an "Leave" button in campaign list.
Djax comments :1. “some campaigns he can join without applicate” mean do you mean public campaignhere? 2. “He can aswell mute a campaign, so he doesnt recieve notifications” - Advertiser haveoption to change as “ mute campaign” in admarket campaign listing. Once campaign mute, thatcampaign will not receive any mail or message from publisher.
Answer: No, opposite: Publisher can mute/turnoff notification/newsletter for campaign hejoined.So publisher will not recieve messages/newsletter.But advertiser has similar functionality: blocklist, its explained above.Regarding blocklist, you got it right, aswell the blocklist feature is explained above withpublisher list who got denied. I explained above: So if a publisher is in blocklist, we need aswella button, to move remove him from blocklist. Aswlel a button to remove from blocklist andapprove his membership.

3. A publisher can aswell leave a campaign, we should show an "Leave" button incampaign list. – Shall we give “Leave” button in campaign list at advertiser panel ? If its  leavecampaign that campaign will not be linked with publishers.Answer: Yes, exactly. Its just to leave a campaign as publisher.
2.1 Campaign Detail: https://www.adcell.de/partnerprogramme/outlet46We need duplicate exactly all what is here. Please check other examples onhttps://www.adcell.de/partnerprogramme/Please dont miss anything. If possible, make same design as campaign detailview for publisher



as adcellAswell campaign list in https://www.adcell.de/partnerprogramme/ should be duplicated.
Clarification :

We will list all campaigns with last 30 days statistics and any one of banner image willbe display for logo of the campaign.Answer: Ok, but please include aswell a good filter for date. Please make very good designexample, we need similar looks, with adgate design.
- Publisher newsletter campaign: when checking details of an campaign in admarket campaign,indicate if newsletter is enabled or disabled via button (only if joined this campaign) (OLDPOINT)
Clarification :

1. shall we provide the newsletter option enabled or disabled via button in ad marketcampaign listing which campaigns are linked with current publisher?Answer: Yes. Campaingn details aswell we need to show if newsletter active/disabled.
3. Messages: This will link directly to adgate PM system, but will filter admarket relatedmessages from either advertisers or admins.So messages for admarket, will be seperated.
Functional flow:

 Provide a link for ad market message system near to normal campaign messagesystem.
 In ad market  message system contain inbox, sent items and Trash.
 Publisher  can send message from ad gate system to (advertiser/admin ) mail id.
 Inbox contains filter option for publisher/admin mail id.


